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Legal Notice 

 

COPYRIGHT:  

Copyright 2009 Howiesapprentice.com, and AI & JS Enterprises, Inc. all rights reserved.  

 

LIMITS OF LIABILITY / DISCLAIMER OF WARRANTY: 

This report is NOT legal or accounting advice. You need to do your own due-diligence to determine if the 

content of this report is right for YOUR business. No earnings claims are being made anywhere in this 

report or in the marketing of this report. The publisher of this report is not liable for any damages or 

losses associated with the content in this report. 

 

In English: You are a business person, I am a business person ς you need to be responsible for your 

own marketing and actions online. 

 

  

http://www.howiesapprentice.com/
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Introduction 

"Howie's Apprentice CHANGES LIVES!"  

"20 Lucky People Will Partner With Me As An 

Apprentice To Make A Ton Of Cash Online. Do You 

Have The Guts To Be One Of Them..." 
 

 

  

Seriously, this is the best money I have spent in a long time. Mark, 
Dom, Donovan, Dustin, Howie the system you have developed for 
training is second to none. The access time and training each week 
is enough to send you into the fetal position with all the info you will 
get, but press through and the reward is beyond words. 
 
This program has given me hope and direction and you can't say 
that for a 37 dollar e-book. I would recommend any of Howies 
products if you have any interest in building a true marketing 
business. After allyou never just buy one product because Howie 
ALWAYS over delivers with bonuses and content.  

Thanks to the Apprentice I've gone from selling crap on E-bay to 
ranking multiple times in a well chosen niche, now I feel I can find 
my own niches with your research techniques and rank easily with 
your traffic systems all taught in one very hands on trainin g 
program. Awesome! 
 

Brandon Ottley  
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Howie Schwartz's Apprentice program is the cure for your Internet  
Marketing ADD. If you find yourself jumping from one program to 
the 
next every time a "guru" sends you an email, then Howie has your 
cure. 
 
This program isn't for the hobbiest, it's only for  those who are 
serious about their business and are willing to work. Twelve intense, 
but enlightening weeks and your business will be changed forever. 
 
If you want laser sharp focus and a step-by-step action plan that will  
take you to the next level, then you need to sign up for the 
Apprentice program. In 12 weeks you can either be 12 weeks older, 
or 
you can be 12 weeks older with a rock solid education and action 
plan 
to reach your goals. It's your choice. 
 
Education is the one thing no one can ever take away from you. I've 
completed the program and it was the best investment I have ever 
made. 

 
Is it time for you to invest in your success? 
 
AJ Lemke  
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Finding Your Product  

Your first task, if you accept it, is to find your product. Good Luck! 

Finding products to promote is easier than it looks. You only need to pay attention to what people are 
telling you. There are different places to find the movers and shakers of the moment. Amazon, in 
particular, provides you with very valuable information in Amazon Best Sellers.  

Start by choosing one affiliate product to promote. Do some research for items that are HOT right now 
(sell what people are buyingΩΗύ  

LetΩs go after the TOYS market. LǘΩǎ ŀ ŎƭŀǎǎƛŎ ŀƴŘ recession proof market. 

When you arrive on the Bestsellers page, scroll down and you will see in the left sidebar the word Toys, 
click on it. 

 

 

You will be in the Best Selling Toys section of Amazon. 

Here you are faced with your first business decision: what product are you going to promote? If you stay 
in the top five on the listΣ ȅƻǳ ǳǎǳŀƭƭȅ ŎŀƴΩǘ Ǝƻ ǿǊƻƴƎΦ 

If you follow this section over time like I do, you will see how it changes: 

 Some are long time favorites jumping from one place to another, but staying in the top 10.  

 Some are hot trends that appear and cool down fast. 

http://www.amazon.com/gp/bestsellers
http://www.amazon.com/gp/bestsellers/toys-and-games/ref=pd_ts_t_nav
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 Some new releases will become favorites and stay viable over time. These are great catches! 

This additional knowledge gained over time shapes your choices, of course.  

I will assume here that yoǳ ŘƻƴΩǘ ƘŀǾŜ ǘƘŀǘ ƪƴƻǿƭŜŘƎŜ: so what parameters do you use to make your 
choice?  

There are three main parameters ǘƻ Ǝƻ ŀŦǘŜǊ ǿƘŜƴ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ŀƴȅǘƘƛƴƎ ŜƭǎŜ: 

 Price ς Mid range to high (As rule of the thumb, ŘƻƴΩǘ ǎŜƭƭ cheap stuff, there is not enough profit 
margin). 

 Customer satisfaction (the more stars the better). 

 Time in the market (New releases will be easier to rank; they might fade out fast though). 

To make up your mind, you will have to analyze each product and sketch a list of pros and cons. Look at 
the product description and customer reviews to build your list. 

This is how the Bestsellers in Toys look at the time of writing this report: 

 

Note: DƻƴΩǘ ŜȄǇŜŎǘ ǘƻ ŦƛƴŘ ǘƘƛǎ ŜȄŀŎǘ ǇƛŎǘǳǊŜ ǿƘŜƴ ƎƻƛƴƎ ǘƻ Amazon Bestsellers in Toys; the order 
changes all the time.  

  



 
 

ϭ нллф IƻǿƛŜΩǎ !ǇǇǊŜƴǘice, AI & JS Enterprises, Inc. All rights reserved.                                                                 
8 

We write in our business journal: 

Elmo 

Details: 

 Price ς $44.95. 

 Customer satisfaction: 3 ½ stars. 

 Customer Reviews: 166. 

 Customer Discussions: 17. 

Pros: 

 Brand: old favorite. 

 Product: hot for long time. Not fast fading trend. 

 Uniqueness: high tech toy. 

 Emotional reactions: good number of reviews and discussions. 

Contraries: 

 User reviews ask systematically for improvements (programming and fluffy skin). New version 
might be on its way. 

 It was very hot during the holidays. High competition. 

Bananagrams  

Details: 

 Price ς $13.95. 

 Customer satisfaction: 5 stars.  

 Customer Reviews: 145. 

 Customer Discussions: 1. 

 Time in the market: at least since 2007 (source: scanning customer reviews). 

Pros: 

 TV ŀŘǾŜǊǘƛǎƛƴƎ ƛƴ ǇƭŀŎŜ όǎƻƭŘ ōȅ ά!ǎ ǎŜŜƴ ƻƴ ǘǾέύ. 

 New version of an all time favorite: Scrabble. 

 High customer satisfaction. 

 There are upgrades and accessories available. 

Cons: 

 Price: low (the upgrades and accessories bring the final price up).  
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Live Butterf ly Garden  
Details: 

 Price ς $18.96. 

 Customer satisfaction: 4 ½ stars.  

 Customer Reviews: 213. 

 Customer Discussions: 2. 

 Time in the market: at least since 2000 (source: scanning customer reviews). 

Pros: 

 Long time favorite. 

 Possibility for upsells (additional food for new caterpillars after mating, etc.). 

Cons: 

 Has been in the market for a long time. High competition. 

In short: Any of these products is strong enough to be a good product to offer.  

You want a variety of product options to promote but then pick ONE to start with! 

Me? I do all of them!!! 

If we decide at this point, there will be some guessing involved. We need a deeper keyword analysis on 
them. If done over all 3 of them, the result will (hopefully) show a clear winner or provide clues for an 
order to work them in.  

What is the Keyword analysis about? 

 Commercial viability. 

 Buying keywords. 

 Trend analysis. 

!ǎ ŜȄŀƳǇƭŜΣ ƭŜǘΩǎ Řƻ Bananagrams in detail.   
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Keyword Analysis  

Commercial V iability  

The first thing to check after finding a niche is commercial viability. In this case, the product is among 
the first Bestsellers on Amazon. This is evidence that it is commercially viable. But, we need some type 
of measure. 

How to check if a keyword is commercially viable? 

Look at the ads!!  (paid ads / Adwords) 

bƻǿΧ ǘƘŀƴƪǎ ǘƻ Google and its aim of making the searches as custom as possible, this is not as simple as 

ƛǘ ƭƻƻƪǎΧ 

If you go to the first page of Google and look at your right, you will have a very different picture 

depending on the location of your IP (or proxy). It can actually lead you to make wrong decisions. 

Thanks goodness, Google also gives a solution for it: 

The Adwords Ad Targeting Preview Tool. 

The Ad Preview Tool:  

The Ad Preview Tool lets you choose the location you want to see the ads in and the Google version to 

use for a given keyword. 

It also will give you the full number of ads with one click, which is much easier and faster that going 

through page after page of ads. 

Another characteristic, now that we are talking about it, clicks are not available. This tool is designed to 

check accuracy for Adwords users. 

 

  

https://adwords.google.com/select/AdTargetingPreviewTool
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Commercial Viability of Bananagrams  
Step 1: Go to the Ad Preview Tool. 

https://adwords.google.com/select/AdTargetingPreviewTool 

Step 2: Fill in or check depending on your own location: 

 Keyword: Bananagrams. 

 Country: United States. 

 Region: All regions. 

 Search engine: Google.com. 

 

Step 3: Scroll down and look over your right, click on More Sponsored Links. 

 

https://adwords.google.com/select/AdTargetingPreviewTool
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You will see the number of ads 

 

 

We write in our business journal: 

Bananagrams: 

 Number of ads: 20. 

 Commercially viable? YES. 
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Buying Keywords  

bƻǘ ŀƭƭ ƪŜȅǿƻǊŘǎ ŀǊŜ ƳŀŘŜ ŜǉǳŀƭΦ {ƻƳŜƻƴŜ ƭƻƻƪƛƴƎ ŦƻǊ άtoysέ ŘƻŜǎƴΩǘ show the same determination to 
buy as άōŀƴŀƴŀƎǊŀƳsέ. And, ǎƻƳŜƻƴŜ ƭƻƻƪƛƴƎ ŦƻǊ άōŀƴŀƴƎǊŀƳsέ ŘƻŜǎƴΩǘ ǎƘƻǿ ǘƘŜ ǎŀƳŜ ŘŜǘŜǊƳƛƴŀǘƛƻƴ 
as άbuy bananagramsέ ƻǊ άdiscount bananagramsέΦ  

In my own business and now in yours, since you chose to be my apprentice, there is zero space to play 
around. So traffic, as an affiliate, means nothing unless that traffic converts into buyers. 

The intentions of the surfer are hiding in the keywords they use to browse. They are looking for 
something specific and trying keywords that hopefully will retrieve what they want. 

We want to catch them when they have the credit card at hand and are not afraid to use it. 

To find the buying keywords, we use another resource provided by Google: 

Adwords Keyword External Tool 

Adwords Keyword Tool:  

The Keyword tool was designed to help Adwords users to find related keywords. These are the keywords 

that are typed by browsers related to your primary keyword. The tool provides a wide range of details, 

including the number of searches, average bid for a keyword, and a measure of competition as well. 

  

https://adwords.google.com/select/KeywordToolExternal
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Bananagrams Buying Keywords  
Step 1: Go to the Adwords Keyword External Tool: 

https://adwords.google.com/select/KeywordToolExternal 

Step 2: Add your keyword, prove you are human, and click Get keyword Ideas. 

 

Step 3: Organize your keywords. Click on Approx Avg. Search Volume. 

 

  If you pay attention to the keywords, you will see that not all keywords are equal. 

https://adwords.google.com/select/KeywordToolExternal

